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Re: Docket 06-0027 Semi-Annual MSA-1 Subscribership Report

Dear Ms. Rolando:
The Commission in its Order in Docket 06-0027 directs AT&T lllinois to file a semi-
annually report of the number of customers subscribing to each of AT&T lllinois

services.'
Enciosed are Public and Proprietary originals and two copies of the lllinois Bell
Telephone Company (“AT&T lllinois”) Semi-Annual MSA-1 Report of the number of

customers subscribing to each of AT&T lllincis’ services
This report is confidential and proprietary and has been placed in a proprietary

envelope. A public version is also being filed
Any questions and correspondence regarding this filing should be directed to W. Karl

Wardin, Executive Director, Local Competition, who may be reached at
AT&T llinois
225 West Randolph Street, 27C
Chicago, lllinois 60606
Tel. No.: 312 551-9144 Fax No.: 312 727-3722

Please acknowledge receipt by returning the extra copy of this letter

Sincerely,
g - 2
CU . % e (b i / f /_’))

W. Karl Wardin

Attachment
Minois Commerce Commission v Illinots Bell Telephone Company, Investigation of specific tariffs declaring
certain services to be competitive services, Illinois Commerce Commission Docket No. 06-0027 (August 30

2006) at pages 98 and 123
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llingis Bell Telephone Company
MSA1 Service Subscription Levels
Docket 06-0027

September 4, 2007

Subscription Levels
as of 6/30/07

RESIDENCE

Local Usage

Usage MSA 1 Band A off-peak - per call
Usage MSA 1 Band A peak - per call
Usage MSA 1 Band A shoulder - per call
Usage MSA 1 Band B off-peak - per call
Usage MSA 1 Band B peak - per call
Usage MSA 1 Band B shoulder - per call

Residence Calling Plan

Residence Local Calling Plan - MSA1 - Call Allowance 100, Per Line
Residence Local Calling Plan - MSA1 - Call Allowance 250, Per Line
Residence Local Calling Plan - MSA1 - Call Allowance 400, Per Line
Residence lLLocal Calling Plan - MSA1 - Call Allowance 8090, Per Line
Residence Local Calling Plan - MSA1 - Per Call Over Allowance 100
Residence Local Calling Plan - MSA1 - Per Call Qver Allowance 250
Residence Local Calling Plan - MSA1 - Per Call Qver Allowance 400
Residence Local Calling Plan - MSA1 - Per Call Over Allowance 800

Exchange Lines

Network Access Line in Access Area A
Network Access Line in Access Area B
Network Access Line in Access Area C MSA 1

PACKAGES

Economy Local Solution Package-MSA1

Sensible Local Solution Package-MSA1

Complete Solution Il Package-MSA1

2-Line Complete Local Selution Pkg, MSA1-Area A
2-Line Complete Local Solution Pkg, MSA1-Area B&C
Complete Local Solution Package-MSA1

Economy Solution Package, MSA1-Area A

Economy Solution Package, MSA1-Area B

Economy Solution Package, MSA1-Area C

Economy Solution Plus Package, MSA1-Area A
Economy Solution Plus Package, MSA1-Area B
Economy Solution Plus Package, MSA1-Area C
Sensible Solution Package, MSA1-Area A

Sensible Solution Package, MSA1-Area B

Sensible Solution Package, MSA1-Area C

Sensibte Solution Plus Package, MSA1-Area A
Sensible Solution Plus Package, MSA1-Area B
Sensible Solution Plus Package, M3A1-Area C
uSelect Standard Package, MSA1-Area A, primary line
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Subscription Levels
as of 6/30/07

uSelect Standard Package, MSA1-Area B, primary line
uSelect Standard Package, MSA1-Area C, primary line
uSelectd Package, MSA1-Area A, primary line
uSelect3 Package, MSA1-Area B, primary line
uSelect3 Package, MSA1-Area C, primary line

2-Line uSelect3 Package, MSA1-Area A

2-Line uSelect3 Package, MSA1-Area B

2-Line uSelect3 Package, MSA1-Area C

uSelecté Package, MSA1-Area A, primary line
uSelectté Package, MSA1-Area B, primary line
uSelect6 Package, MSA1-Arga C, primary ling

2-Line uSelectt Package, MSA1-Area A

2-Line uSelects Package, MSA1-Area B

2-Line uSelectt Package, MSA1-Area C

Select Feature Package, MSA1-Area A

Select Feature Package, MSA1-Area B

Select Feature Package, MSA1-Area C

OTHER RESIDENCE

Res Calling Features

Caller ID-MSA1

Caller ID with Name {requires Caller |ID)-MSA1
Call Waiting-MSA1

Talking Call Waiting-MSA1

Talking Call Waiting with Works or BASICS Package or Economy Solution
Pkg.-MSA1

The WORKS® Package-MSA1

The BASICS® Package-MSA1

Basic Value Package-MSA1

Value Plus Package-MSA1

Best Value Package-MSA1

BASICS CHOICE®-MSA1

Cther Special Billing Arrangernent
Printed Detail of Unit or Minutes of Use Messages, per request-MSA1

ISDN Residential Service

ISDN network access fine in Access Area A-MSA1
ISDN network access line in Access Area B-MSA1
ISDN network access line in Access Area C - MSA1
ISDN CO Termination, Inc-MSA1

ISDN CO Termination, Mog-MSA1

Circuit Switched Capability, per "B" Channel, Inc-MSA1
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Subscription Levels
as of 6/30/107

Circuit Switched Capability, per "B" Channel, Mo-MSA1
Additional Call Offering, Inc-MSA1

Additional Call Offering, Mo-MSA1

Message Waiting Indicator, Inc-MSA1

Message Waiting Indicator, Mo-MSA1

Secondary Telephone Number, Mo-MSA1

Other Service Charges
Charges for Returned Checks due to Nen-Sufficient Fund-MSA1

Directory Listings

Custom Number Service, Nrc-MSA1
Private Listing-MSA1

Additional Listing, Metro-MSA1
Additional Listing, Non-Metro-MSA1
Semi-Private Listing-MSA1

SAFE HARBOR PACKAGES

Consumer's Choice Basic, Mo.-MSA1 Area A
Consumer's Choice Basic, Mo.-MSA1 Area B
Consumer's Choice Basic, Mo.-MSA1 Area C
Consumer's Choice Basic, Per Call Over 30-MSA1
Consumer's Choice Basic, Mo.-MSA2-16 Area C
Consumer's Choice Basic, Per Call Qver 30-MSA2-16
Consumer's Choice Extra, per line-MSA1 Area A
Consumer's Choice Extra, per line-MSA1 Area B
Consumer's Choice Extra, per line-MSA1 Area C
Consumer's Choice Extra, per line-MSA2-18 Area C
Consumer's Choice Plus, MSA 1-Area A
Consumer's Choice Plus, MSA 1-Area B
Consumer's Choice Plus, MSA 1-Area C
Consumer's Choice Plus, MSA 2-16-Area C
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